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OBJECT CARPET × Ippolito Fleitz Group 
Campaign, Branding, ippolito fleitz group 
The new carpet collection resulting from the collaboration between the carpet 
manufacturer OBJECT CARPET and the Ippolito Fleitz Group takes a significantly 
deeper approach than simply creating another beautiful carpet collection. All 
eight carpets, available in a total of 111 color variations, have been designed from 
a spatial perspective by renowned interior architects, considering their playful 
combinability in different spatial situations. The campaign was developed with an 
interdisciplinary understanding of interior design, product design, and branding.

Awards
	● ADC – Art Directors Club, Goldener Nagel – Exhibition for Brand
	● Red Dot Award: Brands & Communication Design, Award –  

	 Digital Solutions: Fairs & Showrooms
	● Corporate Design Preis – Auszeichnung – Corporate Staging

How can carpets also be experienced digitally?  
Through a 360° VR experience that rethinks spatial contexts. With 
a content strategy that draws from the key features and the unique 
development process of the collection while leveraging the visual 
power of the campaign and the short film. 

OBJECT CARPET × Ippolito Fleitz Group 

klick to play the movie
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LU: Voller Leben, J. Molitor Immobilien
Corporate Design, Editorial Design, 2022 dan pearlman;  
How can Mainz’s Ludwigsstraße – known as “Lu” for short – once again become a vibrant attraction 
in downtown Mainz? Through the development of LU: Voller Leben, a new city center is emerging 
that positions Mainz’s downtown as a multifaceted meeting space and a true embodiment of 
Mainz’s zest for life.
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Linzerie Sparkasse Oberösterreich 
Corporate Design, 2020; dan pearlman
For the repositioning of Arkade Linz into “Linzerie,” a comprehensive design 
concept was developed that visually and spatially integrates the themes of 

“Pioneering & Innovation,” “Culinary Culture,” and “Creativity & Culture.” The new 
corporate design seamlessly merges tradition with modernity and establishes 
the redesigned courtyard as an inviting meeting place in the city center. The goal 
was to create a unique brand identity that positions the location as a cultural and 
innovative hub in Linz.
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BMBF, Federal Ministry of Education and Research

BMBF, Federal Ministry of Education and Research
Branding, Event, Trade Fair, and Exhibition Design, 2021–2024
Client management and creative direction, familie redlich.  

The framework agreement covers everything from trade fair appearances and international 
top-level conferences to citizen dialogues and large public events. All formats and activities 
can be implemented in person, fully digital, or hybrid. I was able to make a significant 
contribution already during the pitch, and no project was realized without my involvement. 
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Дизайн-проект IFG 

SESAME - СОВРЕМЕННЫЙ ОАЗИС

04 Logo 

To the Oases

sharp endings
geometric font

+ + S

sesame

sesame, gas station
Corporate Design, 2020, Ippolito Fleitz Group
A major undertaking: a new gas station company is being established in the Middle East. It aims to gain  
international recognition. The design is futuristic while maintaining a strong cultural connection.
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02 Graphic Concept

Idea

unkopierbar
mit jeder Sorte

Das Baumhaus der Hassia Group, Unkopierbar mit jeder Sorte
Branding, New Work, Signaletik. 2019–20, Ippolito Fleitz Group; 
Brand presence in space. A playful branding concept for the Bionade brand in their new office. A 
system of shapes, colors, and patterns allows for the creation of more than 600 symbols. Among 
other things, each employee can create their own personal symbol to label their workspace, have a 
personally branded cup, or much more.

Hassia Group, Bionade

Awards
	● Red Dot Award: Brands & Communication Design 

	 Award: Spatial Communication – Interior DesignAward: Spatial Communication – Interior Design
	● Corporate Design Preis – Nominee – Corporate Staging
	● ArchDaily Building of the Year Awards – Nominee – Offices
	● Best of Year Awards – Interior Design Magazine – Finalist – Small Corporate Office
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Object Carpet

Object Carpet: Restaurant „La Visione“
Brand Design, Spatial Graphics, Stuttgart, 2019/20
A restaurant by a carpet manufacturer; the design and the space were intended to be colorful, 
vibrant, multifunctional, yet always of high quality—this was both the task and the challenge.

Awards
	● iF DESIGN AWARD 

	 Finalist – Communication/Corporate Identity, Branding



Name

Conservation and Research Fund (CRF) 
Corporate Design, 2021, dan pearlman
A design created in a short time to reflect the diversity of fauna and flora.  
Among other elements, a seal was designed for awards and recognition.

Conservation and Research Fund
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a
PRIMÄRE TYPOGRAPHIE
CRF CORPORATE DESIGN

21-05-27 | 8

• Ideal für die digitale und analoge Nutzung geeignet.

• Shentox ist eine moderne, geometrische Schrift.

• Die Shentox dient als Logoschrift und als Headlineschrift. Der 
technische Charakter der Schrift unterstreicht die Schwerpunkte 
Zukunft und Wissenschaft.

• Für die Überschriften empfehlen wir die Schrift in Versalien, 
Grossbuchstaben zu verwenden.
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Hervis Sports 
Retail Design, façade design, 2021, dan pearlman
How can retail design increase customer traffic, create 
orientation, and highlight the services of a brand? For the 
sportswear brand Hervis Sports, we developed a store design 
concept that, with an open façade, highlight areas, and a new 
service point, enhances the shopping experience for customers 
while also addressing their needs.

Hervis Sports 
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Jägermeister
Shop-in-Shop Concept, dan pearlman 
No other herbal liqueur is as well-known and popular on an international level as Germany’s number 
one, Jägermeister. This success is based on a unique blend of innovative marketing concepts and 
meticulous production. The liqueur, best enjoyed at an ideal drinking temperature of -18°C, owes its 
distinctive taste to a secret recipe of 56 herbs.
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E-Book Festival 
Corporate Design, Website/App Design 2016, 
For the E-Book Festival 2016, I developed a holistic corporate design that captures the diversity of digital 
publishing through bold typographic variation. At the heart of the concept is the experimental use of a wide 
range of typefaces, highlighting the openness and dynamic nature of the medium. Building on the existing 
identity of the Electric Book Fair, I reimagined the design as a flexible, modular system tailored for the festival. 
A clear black-and-white aesthetic forms the foundation, adaptable across both print and digital platforms.  
To complete the experience, I also designed an app and a website featuring the festival program and speaker 
profiles. The typographic diversity creates a visual language that celebrates transformation and  
creative freedom.

E-Book Festival



Literaturhaus München
Website Relaunch Concept
Development of a new sitemap, color concept, and user-centered  
optimization of journey and experience.

Literaturhaus München Website



Die Ideen sterben nicht 
Editorial Design 2016, Schriftbild, A book about Sankara, a revolutionary from my father‘s hometown.
For the first time, all of his major speeches have been translated and published.
The large format and striking colors translate the power of his words into a visual typographic experience.

Die Ideen sterben nicht 



Name

Die Ideen sterben nicht 

Die Ideen sterben nicht 



Machen wir uns die Welt wie sie uns gefällt? 
Editorial Design, 2016, Schriftbild
Our Path on This Earth is not always linear. Sometimes, it winds and intersects—just like life itself,  
which is often full of entanglements and dependencies. This book visually reflects that dynamic:
The design makes various connections visible by emphasizing dependencies and highlighting  
different types of text within a scientific context.

Machen wir uns die Welt wie sie uns gefällt? 
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 MICHAELANGELO
ANTONIONI

TOMAS MILIAN, DANIELA SILVERIO, CHRISTINE BOISSON, MARCEL BOZZUFI, DREHBUCH: ANTONIONI UND GÉRAD 
BRACH,UNTER DER MITARBEIT VON TONINO GUERRA, ORIGINAL GESCHICHTE VON MICHELANGELO ANTONIONI, 
FOTOGRAFISCHE LEITUNG: CARLO DI PALMA, REGIE UND SCHNITT: MICHELANGELO ANTONIONI, AUSFÜHRENDER PRODU-
ZENT: ALESSANDRO VON NORMANN, PRODUZIERT VON GIORGIO NOCELLA UND ANTONIO MACRI,  
EINE COPRODUKITON VON ITER FILM S. P. A. (ROM) GAUMONT (PARIS)
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The Phenomenon of Shopping Centers

Das Phänomen Shoppingcenter
Exhibition Design, Repurposing, Graphic Design, Master’s Thesis 2018
Shopping centers, much like in the USA, will eventually disappear in Europe as well, due to the 
consumption system. Visitors are invited to look behind the scenes of mass consumption and 
understand how this came to be. The exhibition presents eight rooms, each dedicated to a major 
theme, as foreign bodies within the shopping center. The installations featured topics such as 
„Consumption Everywhere,“ „Distortion,“ „The Glorious Ideal Image,“ „Purchased Relaxation,“ 
„Behind the Glass,“ „Empty Promises,“ „Focus,“ and „Excess.“ Each of these was divided into 
a 12x8 meter space within the corridors and shopping areas, using appropriate materials and 
soundscapes to reflect on architecture, deceleration, advertising, capitalism, society, idealized 
images, and production.

Published in STOR[I]ES magazine. 
https://stories-magazin.com/dead-mall-dead-mall/

Distortion
What we see is not always what is 
true, and this installation illustrates 
that idea. On the walls and floor, 
words appear from the perspective 
of the shoppers as well as from the 
perspective of the store manager 
behind the window. By repeatedly 
absorbing these words, both 
consciously and unconsciously, we 
begin to believe them. The truth  
is distorted.

https://stories-magazin.com/dead-mall-dead-mall/
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